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Introduction
The business environment is an integral part of the socio-economic development of any state, and the life of
society, in turn, is strengthened through business relations. The rights, mutual obligations and
responsibilities arising by business entities, which are the defining foundation in building the foundation of
society, arouse in the members of society the interests and reasonable expectations of entrepreneurial
activity in solving problems of social development and environmental security; reducing the negative
consequences of the results of their activities, as well as enhancing the positive impact on society. A
business that understands the importance of participation in public life can be called socially responsible.
Social responsibility of business (in the Western version - corporate social responsibility (CSR)), described
as a relationship of a social nature, designed to reflect the level of obligations of enterprises in the field of
social protection, appeared in the 70-80s of the twentieth century. In the twentieth century, it became a
leading sector in the world economy, mainly in the West. The reasons for its emergence are: an increase in
public negative attitudes towards business (environmental degradation, child labor, corruption, etc.),
increasing the importance of corporate reputation, etc., a reduction in public spending on social needs (for
example, Reagan's new federalism policy ), the element of business value - the emergence of spiritual
market value.
The disproportion of standard financial statements has developed due to the spread of ideas of sustainable
development of companies and the position of the need to adhere to the principles of corporate social
responsibility.
In this situation, the negative impact of the activities of many local companies on the life, health and well-
being of the population, the issue of studying social accounting requires a deeper study. In recent years,
business owners have gradually realized the need to run a socially responsible business and consequently
prepare a social report.

Analysis of the relevant literature
To define the essence of corporate social reporting, it is necessary to refer to the content of the concept of
“corporate social responsibility”. To do this, it is necessary to consider the views of scientists and
practitioners on the essence of the concept of "corporate social responsibility".
According to the U.S. Association of Leading Corporations Business for Social Responsibility, "Corporate
social responsibility is, first and foremost, about achieving business success with respect for employees.”
The Russian Chamber of Commerce and Industry defines corporate social responsibility as "an attempt to
solve, in whole or in part, the social problems that arise through corporate action."
Economists N.A. Krichevsky and S.F. According to Goncharov, “Corporate social responsibility is a
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sustainable way for an enterprise to work with its employees, their families, the local community and society
as a whole to improve their quality of life. commitment to the concept of Islamic development .

Researcher Gl Grekova wrote, "Corporate social responsibility is an activity that benefits society as a
whole."

According to the Rossii Association of Managers, "Corporate social responsibility of business is a voluntary
contribution of business to the social, economic and environmental development of society, directly related
to the main activities of the company and beyond the legal minimum."

Economist R.N. “Corporate social responsibility is a concept in which, in addition to complying with the
law and producing quality products / services, the business voluntarily assumes additional obligations to
society,” Kurenko writes.

Economist M. According to A. Eskindarova, "Corporate social responsibility is aimed at sustainable
business development.”

Almost all authors believe that corporate social responsibility of business should be implemented in a way
that benefits the whole society.

Social reporting in the broadest sense is a report that contains information on the results of economic activity
of the enterprise, as well as socio-environmental indicators.

Corporate social reporting is an open means of informing employees, shareholders and partners, as well as
customers and the entire community. Corporate social reporting data reflects the order and speed of
implementation of the goals set by the enterprise in the strategic development plans in relation to economic
stability, social welfare, as well as environmental sustainability.

The Sustainable Development Report is called a non-financial report and covers the economic,
environmental and social sectors of the enterprise, providing information on its non-financial initiatives and
its contribution to the sustainable development of the world.

Corporate social reporting is a complex information system that reflects not only the company's charitable
and sponsorship programs, but also other socially important aspects of the company's activities, which may
have serious consequences for the company, government agencies, shareholders, consumers of its products,
contractors or other groups determined. Thus, in the preparation of the social report, the following indicators
are used:

- impact on the environment (waste, energy, raw materials, water and biodiversity and other factors);

- economic situation (suppliers, consumers, sources of capital, personnel, public sector and government);

- human rights (non-discrimination, strategy and governance, disciplinary practice, freedom of association
and collective bargaining, child labor, the rights of indigenous peoples, forced labor);

- working conditions and decent work (employment, rights in the workplace, occupational safety, improving
the quality of work, education, equal opportunities for all);

- responsibility for product quality (advertising, products and services, consumer health and safety);

- respect for personal inviolability;

- society (political activity, local communities, fight against bribery and corruption).

As a rule, non-financial reports are specifically designed for a wide range of stakeholders and are of a public
nature, i.e. they are external. However, businesses can also prepare internal reports that target a narrow
group of stakeholders, such as employees, and are only available to that target audience.

Thus, a non-financial report can be prepared both in a free form and in accordance with certain guidelines
and standards. Businesses can use any guidelines and recommendations or multiple guidelines at the same
time to prepare reports, allowing them to communicate and present important topics more clearly to the user.
Research methodology

The study used methods such as observation, data collection, generalization, grouping, and comparison.
Also, based on the research of local and foreign scholars on the problems of the social nature of accounting,
the laws governing the field, the study of regulatory documents, scientifically based conclusions and
recommendations are formed.

Analysis and discussion of results

The most widely used reporting system today is the Global Reporting Initiative (GRI).

Businesses also apply the AA1000 series of standards and the principles of the UN Global Compact in their
reports.
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The interactions and differences between external and internal social reporting are shown in Table 1.

Table 1

External and internal social reporting

Neo  [Tamku (KOpriopaTuB) MKTUMOHM XHUCOOOT WNuku mxTuMounit Xucobot

1. [Tamku WKTUMOMH XHUCOO0OT wMuccus Ba MUK MXTUMOUN XHMCOOOT aliHAH MKTUMOUWH
CTpaTeruKk MaKcaJyIapHU MOKTUMOUHN (CUECATHU aMajira OIIMPUIIHMHT  OpAJMK
MacChbyIHUATIN (HA0IUAT OPKAJIU amalira OUIMPUII [HATHXKATAPUHU U(oJananu
HaTHKaTapuHy udoaanainam

2. |[XucobOoTiap xamMmma yu4yH OUUKIAHP Xucobotnap (akaT KOpxoHa paxOapuaTH Ba

XOJUMIIApUTa TaKJIUM ITUIIAAH

3. [XucoOoTnapHu Hamp KWIUIIAH TallKy Ou3Hec [[yrajutaHran WKTHUMOMM HII Ba Xalpus
Ba JaBJiaT Ty3WIMaiapu MaHaaTaop Xapaxartiapy Xakuja Te3Kop Xucodoriap

4. [XucobOT ~ YHMHT  Ma3MyHH,  TY3WIMINH, [XUCOOOT KOPXOHAHMHI HIIHUHT MOJUSBHUM
MabIyMOTJIApHU HUFUIL Ba KalTa MILJAIIMHU [Ba WKTUMOU I HaTWKaJapuHU
QHUKJIAAUraH XaJKapo CTaHJAapTjiapra yMyMJIAlITUPUII ~ Y4YyH 3apyp  O¥yuran
MYyBO(HK TY3HUITaH. CTaHIapTiIapra MyBo(UK Ty3uIaau
VoxtuMounit  xucoboTinap KyHugarujiapHu akKc
STTUpAAN:
* OKTUMOU CUECATHUHT MAKCAJIJIapH;
* YHU amalira OUIMPUIITHU MYBODUKIAIITHPHUII
Ba OOLIKApHIL BOCUTAJIAPH;
* KOpIOpaIUsUIApHUHT MEXHAT MyHOcabatiapu,
MEeXHAaT XaB(CHU3IIUTH, XOJUMIIAPHUHT
COFIMFUHU MyXodasza KWIHII, aTpoh-MyXUTHU
Myxo(asza KHITUII Ba THKJIAII, TAIIKKA JacTypJap
Ounan ajioKaap oyitnua VOKTUMOUI
TaCTypJIapHUHT Ma3MyHH TYFPUCHIATH YMyMHUI
MabIyMOTIapH

5. [Kagpnap Oynumu (wxtumouit Oynum) €xu [VxTUMOMM OYIMM TOMOHUAAH Ty3WJIa U
PKAaMOATYMIIMK ~ OWJaH  anokamap  Oymumu
TOMOHUJAH Ty3WiIaau

6. [bxTumouit KypcaTkuumiap, cajoMatiuK, M>kTumMouii KypcaTKU4IapHU §3 H4uUra oJ1aau
xaB(CU3IUK Ba aTpo(-MyXUT KYpCaTKUUIapUHU
Y3 MUMra ojgajau

/. |AHBecTtopnapra  TaBaKKaIYWIMKHA  TYIHK [KopxoHa paxOapusiTUra KHCMaH Kajpiiap,
TaxXJIMJI KWIMII MMKOHMHM Oepajiy Ba KOopxoHara cuécatu Oyiinda omepaTtuB Kapopiyap KaOyJ
Xam/la YHUHT JIoMMXanapura capMosi KUPUTHII [KUJIUII UMKOHUHU Oepann
PXTUMOJIMHU OLUIUPAIU

It is the corporate social report that should reflect the actual facts of the enterprise's activities. This

report should include information intended for specific individuals (Figure 1).

Thus, the corporate social report includes information intended for employees (about occupational safety
and health), for customers (about products and services), for the local community (impact on the external
environment, financial results, investments, number of jobs created, etc.) for the general public (fulfillment
of government orders, trade with "enemy countries"”, extortion, fines).

A Bi-Monthly, Peer Reviewed International Journal
Volume 8

[84]


https://zienjournals.com/

Zien Journal of Social Sciences and Humanities ISSN NO: 2769-996X
https://zienjournals.com Date of Publication: 18-05-2022

Xoaumiiap Maxamnii XxaM>KaMHUAT

Kopmnoparup mwxrumounii XucoboTaaH
MaHpaataop Oyaran maxciaap
pyixaTu

Muxo3nap KamoaTumiauk

1-pacm. KopriopaTiB mxTHMoOnii Xuco60TAaH MaH(paaTaop OYIraH maxciuap pyixaTu®

The main point is that the one-time formulation of social reports does not lead to the desired effect: an
important idea of such social reports is the consistent publication of the results achieved and new plans.
Before publishing a social report, the main task of the enterprise is to accurately convey the collected
information to the user, to clearly understand why and for whom it is done. The report should be in demand
and resonate as a means of constructively disclosing information about the sustainable development of the
enterprise. As a result, social reporting attracts the attention of all stakeholders, as well as influencing the
image of the enterprise and its capitalization.
At the same time, corporate social reporting is a link in the chain of interaction between business and
government, containing reliable and accurate information about the social activities of corporations. In
accordance with international standards, social reports prepared by corporations reflect the means of
coordinating and managing its implementation; the goals of their social policy; reflects general information
on the activities of corporations related to the content of social programs on labor protection, labor relations,
protection and restoration of the environment, protection of employee health, interaction with enterprises.
The largest enterprises in the world, since the late 90s of the last century, began to publish reports not only
on financial activities, but also on the results of non-financial (social) activities of the enterprise.

In the social report, the results of the activities are grouped according to the parameters shown in Figure 2.

XUCOOOTHH TaKJIMM ITHII

. XHUCOOOTHM Ma3MyHHUTa Kypa
IIaKJInra Kypa

Woxtumonit XucoO0OTHH Tai€pant
Oyitnua Gaonuar HaTHXKaJapUHUHT
acoCHui MmapameTpiiapu

Makcannu rypyxJjapra Kypa Woxtumontit XxucoOOTHH Tai€paniia 6eBocuTa
(MabIyMOTIAp MY DKaUTaHTaHIap) WINTUPOK ITYBUM IIaxciap Oyinya

2-pacm. MxTuMoumii XiucoO60THH Taitépnam 6yitnya GpaonusT HATHKATAPHHUHT aCOCHil TapaMeTpiapy?

In other words, the business sees the need to disclose information about its management practices in
the social report, as well as the opportunity to display the results of its activities and establish contacts with
an expanded range of users of the report. Thanks to the social report, it will be possible to comprehensively
present the economic, social and environmental results of the enterprise to the general public. Thus, it is
possible to evaluate the performance of the enterprise according to these three requirements. At the same
time, the social report is to communicate with all stakeholders, determine their assessments and

! Myamumud TOMOHUIAH MIILTA0 YMKHUIITAH.
2 Myannug TOMOHUIAH UIIA0 YUKUITaH,
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assumptions, avoid potential charges, gain additional competitive advantages, shareholders, employees,
customers, partners, authorities, media, enterprise development to lay the groundwork for a strategy and
build the trust of local communities.

Socially responsible business today is seen as a business that fully understands the importance of
participating in solving social development and environmental security problems and strives for maximum
efficiency both in minimizing the negative consequences of its activities and optimizing its positive impact
on society.

Thus, a non-financial report (social report, sustainable development report) is a set of documented
data reflecting the scope of the enterprise, the principles and methods of cooperation with affected groups,
environmental aspects of society, economic, environmental and social performance.

The Global Reporting Initiative, as defined by an independent international organization, means a
report that covers the economic, environmental and social aspects of an enterprise.

The Global Reporting Initiative reporting principles can be divided into four main groups (Figure 3).

WxTumMonit Xuco0oT Ty3HUITHU NxTumowntit xucoboTaa akc
TapKUOUI KucMIIapu STTUPWINIIN JI03UM Oynran
MabIyMOTIAPHU OenruioBun

/

lobal Reporting Initiative
CTaHAapTH Oyitnua

TamMouuIIap

WxTumounii xucobotHu cudaru Ba xtuMounii XucoOOTHU OYMK
XaKKOHUWIIMK TaMONUILIapu OynuIIy TaMONIILITapU

3-pacm - I'TX3 cranmaptu 6¥itnda Xuco6oT Gepur TaMmoiumIapu

Thus, a closer look at GRI reporting principles reveals that:

- The main principles of preparing a social report are transparency, stakeholder participation,
verification;

- The principles that determine what should be included in the social report, the context of
sustainable development (economy + ecology + social sphere), as well as the completeness of decisions;

- The principles of ensuring the quality and reliability of social reporting include proportionality,
objectivity, comparison, accuracy;

- Principles related to the availability of social reporting describe the timeliness and accuracy.

It should be noted that the social reporting standards provide for the use of IFRS, in particular, the
Sustainable Development Report Guide developed by GRI contains requirements for the preparation of
economic indicators and social reporting based on the relevant IFRS and their interpretations.

In accordance with International Financial Reporting Standards, social reports prepared by
corporations should include:

- corporate goals in relation to social policy;

- system of coordination and management of its effective activity;

- General indicators of corporations on workplace safety, labor, labor relations, environmental
protection and rehabilitation, the content of social programs for cooperation with external counterparties,
labor organization and protection of employee health.

The procedure for preparing a financial statement consists of several steps (Figure 4).

¥ Myannu¢ TOMOHUIAH UILTA0 YMKUIITaH.
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MonusiBuii XUCOOOTHH TY3HUII OOCKUYIapH

|
Xucob MabIyMOTIapUHN TaCHU(IIAII Hatwxanapu typau 60o1kapyB
Ba Oyxrajrepus cueTyiapuia - KapopJapuHH KaOysl KWL y4yH
OyxranTtepus peructpiapuaa Ba 0o WIIaTWIaJUral KOpxoHa (haousTu
KUTO0/1a aKC STTUPHLI TaxJIWJIN
Typnu xun xyxajnux Byxrantepust (MonusiBuii)
KapaéHIapuHu XUCOOOTIapUHU
XY KKaTIIaITHPHII HIaKJJIaHTHPHII

4—pacM. MonusBuii XUCo60THH Ty3uII GocKudnapu®

The preparation and publication of corporate social reports show that these are only operational reports on
social work and charitable expenses. At the same time, along with the preparation of the report, work is
underway to change the social activities of the corporation, which is based on the principles of expectations
and interests of its business partners and other counterparties.
It should be noted that the social reporting itself implies the improvement of financial and management
accounting, as well as IFRS. For example, the first social report in Russia was prepared in 2002 by British
American Tobacco, and in 2003 such reports were prepared by Alfa-Bank, Fia-Bank, Yukos, Sibneft.
There are many examples of social reporting today. For example, JSC Norilskiy Nickel has been publishing
social reports since 2005 to inform the general public about the principles, goals, practical results and
prospects of the company's activities in areas related to sustainable development. The annual practice of
preparing social reports and KIM reports allows to develop the corporate social reporting system in
accordance with international standards, the effectiveness of corporate governance, a new perspective and
increase the company's policy in the field of corporate social responsibility. Information about the
company's activities in the field of environmental protection, environmental safety and resource
conservation, socio-economic development of the region is of great interest to the public.
Taxes paid by corporations to different levels of budgets; participation of corporations in regional social
programs; assistance to war and labor veterans; participation in youth education; information on sports and
physical education support and charitable activities is of interest to the public. The introduction of modern
management systems that ensure the formation of social reporting in local business activities leads to the
need for scientific justification of the concept of accounting and reporting in the system of corporate social
responsibility and non-financial reporting.

The basic principles of social reporting include the following areas (Figure 5).

Wxxtumontii
XHuco00T

TYynuxnmk

TyuryHapauinK

MasbnaymoTiapHu

O4YHKIHUK

XaKKOHUMIIUTHA

TakkocilaHyBYaHIIMK

Masdaatmop TOMOHIAPHHY KaI0 KITHHATITH AHUKJIHK

5-pacM. MXKTUMOMI XMCOOOTHUHT TaMOHMILIIApU

4 Myaunud TOMOHUAH UILIA0 YMKMIITaH.
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Conclusions and suggestions
Based on the above, we consider it necessary to separate the independent scientific and practical direction -
social accounting, taking into account the non-financial indicators used to compile the social report.
The need to change the current account was noted in November 2010 by participants of the VIII World
Congress of Accountants and Auditors in Malaysia. Representatives of Congress concluded that they should
radically reconsider their approach to accounting (financial) reporting by expanding the information
included in the report to a comprehensive report.
The essence of this transition is based on the expansion of the data included in the report. It should include
not only indicators describing the financial condition and financial results of the enterprise, but also to
analyze and evaluate the natural indicators of efficiency of use of material and labor resources, to inform
users about the level of social responsibility.
It is not possible to prepare a social report without maintaining a social account: social reporting data is
created on the basis of accounting data. On the other hand, the requirements set by social reporting
compilers have already predetermined the accounting paradigm: currently, accounting data is insufficient to
form social reporting, and accounting cannot be the most important provider of data for social reporting.
It should be noted that the social indicators of entrepreneurial activity in Russia should be taken into account
in the most serious way in making management decisions. In our opinion, the main motivation of domestic
companies in compiling social reports is the desire to become international enterprises. Thus, the number of
enterprises that compile social reports may increase, primarily due to large holdings planning to enter
international markets. At the same time, running a socially responsible business can help prevent social
problems from turning into a crisis that can negatively impact enterprise performance. This requires the
development of an integrated system of accounting for social and environmental indicators. Thus, given the
Russian model of corporate social responsibility, it can be said that at present it is aimed at the state,
employees and owners, but when society matures, local communities, consumers and other stakeholders are
involved. In Russia, the approach to corporate social responsibility should be broader and more pragmatic.
Social reporting is required for:
- informing the general public about the results of the economic, environmental and social nature of the
enterprise;
- Carrying out an independent assessment in the above areas;
- liaise with all groups of stakeholders, identify their interests, assessments and expectations;
- prevention of possible charges;
- have a competitive advantage;
- Increasing the trust of employees, shareholders, partners, customers, the local community, authorities, the
media.
Adherence to the principles of fairness and social responsibility, which are reflected in specific initiatives in
social reporting based on international social standards, testifies to the potential for business development. In
this way, businesses can do the best they can, creating innovations that will help save our planet.
Often, businesses have a well-developed branch network, which makes it difficult to maintain social records.
However, the fact that branches are usually located in different areas can distort the idea of social spending.
In this case, one region may need some social programs, the other region may need more than others.
Implementing effective governance accounting requires the development of a universal approach to the
preparation of internal social reporting.
The social balance can be considered as a mass means of informing stakeholders about the scope and
dynamics of the enterprise's activities to develop economic stability, social welfare and ecological balance in
the society, but first of all it is an internal management report on the enterprise's social expenditures.
The social balance is formed on the basis of accounting data. In the accounting, social expenditures should
be reflected in the relevant account in the section of expenditure items, ie enterprises should maintain an
additional analytical account of each item of planned social expenditures. Branches of the enterprise
summarize the costs for each cost item and transfer the generated data to the head office using the “In-Farm
Accounts” account.

> Myaund TOMOHUIaH UILIA0 YMKHIITaH.
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For the reporting period, all branches must compile a social balance sheet in which the amount of expenses
for each expense item is k shown. To analyze the economic activity of the enterprise, it is necessary to
include in the social balance sheet a section that reflects the information on planned expenditures. This will
allow you to see which programs have not been implemented and eliminate the causes of their failure or
reconsider the cost planning for this item. Based on the information obtained in the main section, the overall
social balance for the enterprise is formed. The corporate social responsibility report is a practical aspect of
measuring and disclosing information to external and internal stakeholder groups. Different definitions of
the term “corporate social responsibility” are one of the synonyms that reveal the essence of the report, and
its content simultaneously covers the economic, social and environmental aspects of the enterprise.

Lack or lack of information about the enterprise's social programs, voluntary participation in solving social
problems of the local community puts business at risk of falling into the trap of high expectations of the
population, changing the state in the social sphere.

Businesses have to work hard to make information about their social activities available to the public. To
this end, journalists can be involved in discussions on corporate social responsibility, cooperation with well-
known public enterprises and associations. Creating and disseminating a social report is an effective way to
promote information about an enterprise’s social responsibility. According to public opinion, it is important
that the report is provided by an independent external entity. From the publication of booklets about veterans
and the disabled, reconstructed hospitals and colorful children’s nights, we need to move to systematic
coverage of social responsibility, i.e. adherence to international standards of social reporting.

List of used literature

1. Ivchenko S.I., Liborakina M.l., Sivaeva T.S. City and business. Formirovanie sotsialnoy
otvetstvennosti rossiyskix kompaniy. M .: Institute of Economics, 2004. 136 p.

2. O sotsialnoy otvetstvennosti biznesa v sovremennoy Rossii: postanovilenie Pravleniya Torgovo-
promsishlennoy palaty RF ot 23.12.2003 Ne 71-7.

3. 3.Krichevskiy N.A., Goncharov S.F. Corporate social responsibility. M .: Dashkov and K, 2007. 138
p.

4. Grekova G.I. The role of corporate social responsibility in the development of society // Economics
of the Russian regions: theoretical and practical approaches to the solution of current problems of
development. Collection of theses nauchno-prakticheskoy konferentsii. V. Novgorod, 2006. p. 47—
52.

5. Litovchenko S.E., Korsakova M.I. Sotsialnaya otvetstvennost biznesa: aktualnaya povestka. M .:
Association of Managers, 2003. 108 p.

6. Kurenko R.N. KSO in ponyatiyax and traktovkax. URL.: http: //www.csrjournal.com

7. Belyaeva l.Yu., Eskindarova M.A., Plotitsyna L.A. Corporate social responsibility: upravlencheskiy
aspect. M .: KnoRus, 2008. 504 p.

8. URL: https: //www.globalreporting.org

9. Principles and standards of corporate social accounting and reporting // International accounting.
2007. Ne 9.

10. URL.: http: //www.nornik.ru/_upload/nn09082013.pdf

11. Vajneyshie tendentsii razvitiya buhgalterskogo ucheta // Vestnik buhgaltera moskovskogo regiona.
2011. Ne 1. 43 p. URL:

12. http: //www.ipbmr.ru/? Page = vestnik_2011_1 lozhnikov2

A Bi-Monthly, Peer Reviewed International Journal [89]
Volume 8


https://zienjournals.com/

